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Abstract: The use of new social networking sites to increase the communication with the university library for
students and staff was discussed and examined in 42 universities library deanships in KSA (include both
governmental and private universities). The study employed both primary and secondary data collection methods
in order to explore the use of Facebook in Deanships of Libraries Affairs (DLAs). The data collected were
processed and tabulated with discussions. The researcher found that the use of Facebook pages for libraries is very
important in our time, especially with the increasingly use of social networks and smart phones services,
especially in the Arab countries. Developing that service will allow students and researchers to have easy and

efficient access library services.

Introduction

The 21% century continues to usher in technological
advances that changed in the nature of
communication, socialization, and private versus
public information. Social networking has made it
simple to develop relationships that transcend age,
race, culture and geographical differences (Graham et
al., 2009, p.28). Saudi Arabia encompasses four-fifths
of the Arabian Peninsula, has inhabitants of
36,000,000 M with 29,800,000 M of local population
(Statistical Yearbook, Riyadh, 2014, p.8). Saudis
gained access to the Internet on December 15, 1998
(Al-Saggaf, 2011, p.2). However the Internet
penetration increased at a high rate during the past
few years, rising from 5% in 2001 to about 55% of
the population at the end of the year 2013 AD. Social
networking sites have been growing rapidly in the
Arab World since 2011 and have continued to do so
over the past years.
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with 1.01 billion of Facebook’s monthly active users
accessing it through smart mobile devices (ASMR,
2014,p.13). In the GCC* countries Facebook usage
has seen a healthy resurgence most notably in Saudi
Arabia, Qatar and the UAE (See Figure.1). Nowadays
more libraries have created their own library pages on
Facebook to create library awareness and to function
as a marketing tool (Jacobson, 2011, p.79), and
researchers have also adapted their research strategies
to this new environment (Bell, 2007,p.3) and (Ross
and Sennyey, 2008, p.147). Clearly, Facebook is
important to students and there is a disconnect
between the way they communicate with each other
(social networking sites) and the way universities
communicate with students (E-mail and Campus
Websites). Deanships of Library Affairs need to
explore these emerging communication avenues to
provide services, marketing and outreach to their
users.

Minia University, faculty of arts, Egypt, now Counselor in the deanship of libraries affairs, Shaqra University, Saudi Arabia.

Email:elglab_777@yahoo.com
* Gulf Cooperation Council



2 Mohammed Fathy Mahmoud Elgllab: Use of Facebook by Deanships of Library Affairs: Perspectives of Library...

Higher education in Saudi Arabia is a relatively
modern phenomenon, with the first university
established in 1957 (King Saud University). The
population of Saudi Arabia is about 20 million;
approximately 6 million are foreigners. With a
population growth rate of 3.5%, Saudi Arabia is
among the nations with high population growth rates
(Alkhazim, 2003, p.480). The system has shown very
rapid growth over the last decade in particular, with
the number of universities in the Kingdom rising
from 8 in 2001 to 32 in 2011, the higher education
system, which is based on diversification, has
expanded to include:

* 23 Government Universities.

* 18 Primary Teacher's Colleges for men.

* 80 Primary Teacher's Colleges for women.

* 37 Colleges and Institutes for health.

* 12 Technical Colleges.

* 33 Private Universities and Colleges (Ministry
of Higher Education, 2014).

The Saudi government has put enormous efforts
in drawing new knowledge into its universities,
mainly aiming to create new sectors in the national
economy and transform the country into a
knowledge-based-economy. Institutions of higher
learning in Saudi Arabia have put tremendous efforts
into the development of knowledge -centers
(Salem,2009,p.1052). Information technology is a
particularly important technology for the Kingdom of
Saudi Arabia (KSA). Therefore universities in the
KSA create a network of research centers in the
country where the students are the think tanks and
thus facilitate the taping into the growing stock of
global knowledge. The CITC, which is the
government body which controls access to the
Internet in Saudi Arabia, filters all the web traffic that
flows to the country by implementing country-level
proxy servers. These proxy servers contain massive
databases of banned sites (CITC, 2010). However,
SNS such as Facebook are not subject to this heavy
censorship. That is, accessing, joining and
contributing to these sites are allowed in Saudi Arabia
(Al-Saggaf, Op. cit.p.4).

1.2. Deanships of Libraries Affairs (DLASs)

The deanships oversees technically and
administratively all library affairs in the universities,
including all central and branch libraries; In addition
to the technical divisions, administrative, and support
services, as they are responsible for organizing book
fairs. Also they participate in distribution of
publications issued by the university, in addition to
represent the university at national, regional, and
international levels.

1.3. Deanships Objectives:

1-Achieving excellence in the service of the
educational process and scientific research.

2-Strengthening the role of Deanship
community service.

3-Updating the paper sources of information.

4- Improving the library to increase the number of
library users.

5-Raising the efficiency of equipment and improving
the website services and infrastructure.

6-Developing a mechanism for the provision of
services.

7-Developing databases, information technology, and
digital resources.

8- To establish the appropriate infrastructure for
information and communication technology for all
libraries to give adequate service to its users.
(Qassim University, 2014).

in the

1.4. Deanships of Libraries Affairs (DLAs) on
Facebook

Of late, there has been overwhelmingly apparent
interest in use of Social Networking Sites (SNSs)
among university students and the emphasis on
developing competencies. The Facebook developer's
platform presents enormous opportunities for
librarians to integrate library services (Breeding,
2007, p.33). Now people using Facebook more and
more, often some problems can be seen in Facebook
social networking website, such as its usability and
utilization in web-based education (Bicen and
Uzunboylu, 2013, p.661). Facebook is an (SNSs)
used primarily to connect, interact and stay in touch
with contacts that the user knows personally, such as
friends, family and colleagues (Ellison et al.,
2007,p.1143). In fact, much of libraries' role
throughout history has been as a communal gathering
place, one of shared identity, communication, and
action (Maness, 2006, p.3). Latest Statistics show that
“Social networks of the electronic variety have
become thoroughly embedded in contemporary
culture" (Zanamwe et al., 2013,p.9).

A study in the mid-2000s indicated that most of
the library directors and the general public in the
United States did not think that libraries had a role in
social networking (De Rosa et al., 2007,p.4) The core
of the work of librarians in Deanships of Libraries
Affairs is the sharing of information so this would
suggest that librarians are in a unique position to
implement and exploit social media to their
advantage, Social media give librarians a way to
reach out to their users who may not have considered
the library as a resource for their information needs :
Cost and ease of use , Communication with patrons,
Marketing and promotion, A way to improve
customer service (Canty, 2013,p.44).
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There are 23 Deanship of Libraries in Saudi
Government Universities and 33 Private Universities
and Colleges are responsible for all matters relating to
libraries in universities. In fact it does not require
much imagination to begin seeing a deanship as a
social network itself. In Saudi Arabia Facebook is
ranked first most frequently accessed website in
Middle East usage Amount 5,852,520 in 31-Dec-
2012 (Middle East - Internet World Stats, 2014). And
also Research findings showed that students spend
around 94 percent of their time on online social
networking websites during a typical week (Higher
Education Research Institute, 2007).
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Figure 1. Number of Facebook Users in the GCC ( Gulf
Cooperation Council) Countries between June 2010 and May
2014

2. Relevant literature review

There are only few studies about Facebook use in
libraries. The present study different from others in
many sides, this study examines a modern topic in
Arab societies and in Universities' deanships of
Libraries in Saudi Arabia.

2.1 Using Facebook by research scholars:

In the study of (Madhusudhan, 2012) entitled
"Use of social networking sites by research scholars
of the University of Delhi: A study" explored how
research scholars of University of Delhi integrated
Social Networking Sites (SNSs) into their daily
communication for research work. A structured
questionnaire was designed and personally distributed
over 160 respondents; most used SNSs for “lurking”
while few used such sites for promoting research.
And in the study of (Kumar, Anil and Rajinder
Kumar, 2013) entitled “Use of Social Networking

Sites (SNSs): A study of Maharishi Dayanand
University, Rohtak, India". This paper has made
attempt to study the activities and reasons for using
Social Networking Sites by the Post Graduate
students and research scholars of Mabharishi
Dayanand University, Rohtak, India, It was found
that majority of the respondents be aware and making
use of such applications in their research work. The
study also reveals that Facebook is the most popular
SNSs among all categories of students and research
scholars.

2.2. Facebook and library services:

(Parveen, 2011) in his study entitled “Use of
social networking site Facebook in making awareness
among the library and information science
professionals of university libraries of U. P.: a case
study". The purpose of the study was to explore
social networking site (SNS) like Facebook to work
as an effective tool for imparting information or
knowledge and prove helpful in making awareness
among Library and Information Science (LIS). Data
was collected by means of a questionnaire that was
circulated among the LIS Professionals of University
Libraries of U.P randomly.

(Jacobson, 2011) in his study entitled “Facebook
as a Library Tool: Perceived vs. Actual Use". This
paper examines reported versus actual use of
Facebook in libraries to identify discrepancies
between intended goals and actual use. The results of
a 2009 study about the use of Facebook in libraries
are used as a guide to gauge the perceived and actual
uses for Facebook in this study. Results of the test
reveal that the two ranks are not statistically different,
but that there is a noticeable difference when looking
at the perceived and actual rankings qualitatively.
And (Chu, S. K. W., and Du, H. S, 2012) in their
study entitled “Social networking tools for academic
libraries". This is an exploratory study investigating
the use of social networking tools in academic
libraries, examining the extent of their use, library
staff’s perceptions of their usefulness and challenges,
and factors influencing decisions to use or not to use
such tools. Invitations to participate in a web-based
survey were sent to 140 university libraries from
Asia, North America and Europe. Responses were
received from 38 libraries (response rate: 27.1%).
Twenty-seven libraries (71.1%) used social
networking tools, five (13.1%) were potential users
and six (15.8%) did not plan to use them at all.
Facebook and Twitter were the most commonly
adopted tools in university libraries.

The present study Attempts to add to the
professional literature on library Facebook use and
will cover all Saudi Arabian country universities.




































