King Saud University 3 g S Znol-

College of Arts haYals

Journal of Arts 4o ol A NP

ISSN (Paper):1018-3620 2gesuclloll VA=YV (3 0) des)
King Saud University

ISSN (Electronic):1658-8339 VTOA-AYY A (G asIY ) des,

(_A\ii\' /(a“ 'Y \)u,pl.l)n "’)""" &Ul‘ a;ub- YYY-Yeo0 upu,p ‘(Y’)t‘(r\")cﬂg/ﬂ//ﬂ,;
Journal of Arts, Vol. 33 (3), pp 205-222, © King Saud University, Riyadh (2021 /1442H.)

N1 G ASIWI ONe NI il Ly (3 dzgll g 48 a5, 3G
Qéﬂ'zﬁﬁj‘mggﬁM‘JWY‘w)uijg&@‘wbbé
Sl Jo o iy
o ez plo Yl dnal o VLo e Y1 2L iy sodl] S Vs ON Y oo L] goitl] SV Sl
%AJLAFY/.)}M

eV EEY /A /10 G 2ul) fdsea) €8 1/ 3 2l i)

NV ool (Y G2l eV 5 Sl (g AT 0T (gDl gl o badll ol IS
el Al I

Ol W 3 Ly A5 ,all 5t 80 Lt s I 3L e DU dul )il s 1ol asels
L sle bzl YA cojl Ay Adb Lilphe due oojlly Celul oSN 0NN ol
Js sl JaiV 3 panasedll (g 1 dle QLY OF psliadl cdis 085 adle 3 a5 (VVO, V)
8§ sl bl el Galadl llan ) I O i V1 6V & el s SN oMY ol
G s G poz JSI 0T o o1 olEVT 35 a5 a5 (&, TA) Jaltdl il o s2e Lgd | ol o)
G Y Oled raasdl 1ad 3 el S inal) Gl s pde IS ey 5 (eI ¢l Gle
(2 MY G STV O Sl L & 55 ] il ol e OF sl usT LS g5 2SI 3
o oA 1Y s J o S Sl U5 (poomadl Sl (33T (k) o o 502) iz Y]
3,54l Aelis IV 1y ) sgald OMENT Ll (GBI lgananaiy U el ddlees 5,501 3 O U
Sl o S we 5 Gy |l el Al o8 5 Gl s cilorbamY el dlie s cacdla
Al



oSl i Bl Dl 52 b g el fe o b Yed

The Effect of Cognitive and Professional Experience in Determining the
Characteristics of Creative Electronic Advertising:
A Field Study on Specialists and Practitioners of Marketing Communication in
Saudi Arabia

Yasser Ali Al-Shehri

Associate Marketing Communication Professor, Department of Advertising and Marketing Communication, College of Media and
Communication, Imam Mohammad 1bn Saud Islamic University
(Received: 3/6/1442 H, Accepted for publication: 15/9/1442 H)

Keywords: Advertising creativity, electronic advertising, advertising idea, advertising text, advertising design, the
advertising medium.

Abstract. The study sought to answer the major question: What is the effect of cognitive and professional
experience on the specialists *determination of the characteristics of creative electronic advertising? A stratified
random sample was chosen, and 280 questionnaires were distributed, of which (75.7%) returned, which is a high
percentage. The results revealed that the agreement is very high among specialists regarding the characteristics of
creative electronic advertising in its four fields, and that most of averages came in the (very important) category,
including the average of the global variable (4.38), which is evidence that each group has a general concept of
advertising creativity, and this is supported by the limitations of the personal variables in the specialists
’identification of the creativity traits in electronic advertising. The results confirmed that the variables of
experience did not affect the determination of the characteristics of the creative electronic advertisement, except
for the number of years of experience, which affected the design features that integrated around two axes: the first
is the deviation from the norm in the idea and the text’s treatment and design, while the second is the
appropriateness of advertising to the audience, through the appropriateness of the idea to the audience’s culture,
the appropriateness of the text to its needs, and the appropriateness of the medium timing to its mood. This agrees
with many previous studies.
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